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2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Typical Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 53.7 years old (7.1%
older than average) and have a $145,452 (51.9% higher than average) annual household income.
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Wine (brands) bought past 3 months: Ménage a Trois



3.1% or 113,696 of MSP DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Typical Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 46.4 years old (7.7%
younger than average) and have a $133,507 (21.% higher than average) annual household income.
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2.1% or 50,508 of STL DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
bk ¥ i Typical Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 51.6 years old (2.5%
Jﬁm_gf aTreis P21+ older than average) and have a $143,944 (44.4% higher than average) annual household income.
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A == Typical Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 50.6 years old (1.%
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V/Elc'm{gg 2 Trois P21+ older than average) and have a $137,967 (38.9% higher than average) annual household income.
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2.4% or 43,556 of WPB DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
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. 2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 48.6% more likely to be a
college graduate, 11.4% more likely to work full-time, 32.7% more likely to be married, 26.2% more
likely to be a parent of 1 or more children under 18.
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Wine (brands) bought past 3 months: Ménage a Trois



3.1% or 113,696 of MSP DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
: Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 32.3% more likely to be a
college graduate, 6.3% less likely to work full-time, 43.2% more likely to be married, 100.% more likely

Jﬁé""ﬂf &7’-’“’3 P21+ to be a parent of 1 or more children under 18.
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‘ 2.1% or 50,508 of STL DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
1 | 9. T\ Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 68.7% more likely to be a
J& ' )l college graduate, 36.3% more likely to work full-time, 33.9% more likely to be married, 52.8% more

likely to be a parent of 1 or more children under 18.
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1.8% or 33,084 of CIN DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 32.5% more likely to be a
college graduate, 16.2% more likely to work full-time, 10.5% more likely to be married, 36.6% more

likely to be a parent of 1 or more children under 18.
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2.4% or 43,556 of WPB DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 28.5% more likely to be a

e

JF/'[ ' college graduate, 24.6% more likely to work full-time, 28.3% more likely to be married, 41.2% less likely
enage a Cf’_'f?” P21+ to be a parent of 1 or more children under 18.
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: their home, 40.4% more likely to own a higher valued home, 14.% more likely to have a single-family
mtge a‘T@n P21+

| 2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
' ? - “sn Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 22.9% more likely to own
home, 25.9% more likely to have a dog.
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3.1% or 113,696 of MSP DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

’*% Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 19.6% more likely to own
their home, 47.2% more likely to own a higher valued home, 11.9% more likely to have a single-family

m‘lgc a 7.6)“ home, 75.% more likely to have a dog.
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2.1% or 50,508 of STL DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
% STl Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 23.% more likely to own

their home, 28.4% more likely to own a higher valued home, 21.5% more likely to have a single-family
eﬂdgf a (ﬁ’w P21+ home, 28.% more likely to have a dog.
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/?% 1.8% or 33,084 of CIN DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

' . Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 4.6% more likely to own
/ their home, 28.% more likely to own a higher valued home, 10.% less likely to have a single-family home,
eﬂﬂﬂc a LT‘?“ P21+ 47.7% less likely to have a dog.
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2.4% or 43,556 of WPB DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Iy i ¢ Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 32.8% more likely to own
their home, .% more likely to own a lower valued home, .5% less likely to have a single-family home,

33.7% more likely to have a dog.

Jﬁénagc aTreis P21+
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2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are .8% more likely to look up D-
I-Y advice online, 19.2% more likely to always vote in local elections, 40.8% more likely to belong to a gym,
35.8% more likely to fly domestic past yr
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3.1% or 113,696 of MSP DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 37.3% less likely to look up
D-I-Y advice online, .7% less likely to always vote in local elections, 95.8% more likely to belong to a gym,
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2.1% or 50,508 of STL DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
STl Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 6.4% more likely to look up

I‘“

D-I-Y advice online, 56.9% less likely to always vote in local elections, .3% less likely to belong to a gym,
46.7% more likely to fly domestic past yr.
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gym, 52.% more likely to fly domestic past y

1.8% or 33,084 of CIN DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 1.5% less likely to look up D-
I-Y advice online, 60.4% more likely to always vote in local elections, 218.7% more likely to belong to a

MTop-ZO past 30-days Online Lifestyle Activites: Adults 21 or older

| 8. a%|
27.5% = - = »
j i h j n j j n ﬂ ,_mﬁ Statewide Elections: Always E
ide Elections: i %

Registered toVote Republican / Lean Independent / None
(In District of Residence) Republican of These

presdental Elections Ay ——rT "
B

Democrat / Lean

Democrat

| Elections:

Recipes / Health  Do-t-oumed Restaurant Onling Phone Home/ Fness/Diet Job Search/  Apparel / Religion / Education  Genealogy  Take Online Caneer Photography Homework  Electronic  Pamnting/ Onling Dating
Mesl Planning information  Advice  Information / / video call smxe/ Garden ideas Information Postresume Beauty ideas Spirtuabty  (Research Classes  Development (snapfish, (Youor¥our  Imvite  FamilyAdwice  Service 5 .
porlivod reiews | (shyon,  tanmaton e ey, et Local Elections: Always | e
FaceTime, Apphaation, ete) - aﬂ
) Foandng) Local Elections: Sometimes

®» who drank Ménage & Trois Wines in the past 3 months u CIN

# who drank Ménage a Trois Wines in the past 3 months uCIN

(s
W&Top-s'o past 12-months Active Lifestyle Activites: Adults 21 or older

il mhl ik

% Past 12-months Domestic Airline Trips: Adults 21 or older

L — 17.0%

— 18.5%

3 trips

4 trips
59 trips 28,2%
10+ twips CTRYEY 3.0% v e it E——T

9.2%
4% "
- e

Orzanized  Snow Skiing -

h-@

Follow a

Sofiball-  Hunting Soccer Tennis

Gilling-  lawnCare  Gandening  Swimming Hiking - Bicyding  volunteer  Camping Sewing - Fishing Bowling Belongto  jopging. Boating  Yoga- Pilates  Basketbal cmupnmm aduk Football  Caregiver of Competitive
Outdoor [Flowers or Backpacking Wark Cafts Health Cubor  Running lass Continuing Aging Parent Weight Loss Video Gaming  Baseball Road Race Snowboarding
Cooking vegetables) Gym Education orpslative  Progmm (5%,
Marathan,
® who drank Ménage a Trois Wines in the past 3 months mCIN el
CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 38

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Wine (brands) bought past 3 months: Ménage a Trois



P21+

Iyl ¥ 3
fo(e-nazgc a ‘77'&1'5

gym, 46.3% more likely to fly domestic past

2.4% or 43,556 of WPB DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
[ 2 Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 19.3% more likely to look up
D-I-Y advice online, 44.5% more likely to always vote in local elections, 40.4% more likely to belong to a
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% Past 12-months Domestic Airline Trips: Adults 21 or older

13.6%
r 35.4%
14.3%
7.5%

3.8%

1 trip
2 trips
3 trips

4 trips 8.2%

r 24.1%
214 409 11.9%

M 4.9% Flew Domestic past year:
4.7% Avg. # Domestic Flights: Tgeze B X

hhdﬂhh me
2 - ™

5-9 trips

10+ trips

Basketbal Aduk  Camgerof  Camping Tennis soccer Football  Competitive Organized  Hunting  Softball-  Snow Sking-
Continuing  Aging Parent Video Gaming  Road Race Baseball  Snowboarding
Education  or Relative 5%,
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10times or more
= who drank Ménage & Trois Wines in the past 3 months

Total Monthly QSR Users:
91.0%

e S - EEE

QSR Users: Adults 21 or older

8.9%

12.5%

mUSA

Avg. Monthly QSR Meals:
83.4%

15.9% more likely to smoke cigarettes.

2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 9.1% more likely to use QSRs
past mo., 23.8% more likely to use Sit-Down Restaurants past mo., 31.8% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€ o7 '

1time

16.9%

2 times

3 times

4 times

5 times

6 -9times

10times or more

= who drank Ménage a Trois Wines in the past 3 months W USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

o R - -

188,716,9

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

viua

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank Ménage & Trois Winesin the past 3 months 27.6%

use R 19.2%

Mexican  Chinese  Coffee  talan  Wings/ Bagel/ Steakhouse Upscale  indian/
Mouse / eurgers /  Donut f hai /
Caftee Bar Sports Bar  Bakery. other

Asian

wwho drank Ménage & Trois Wines in the past 3 months nUsA

Drank Past 30-days: Adults 21 or older
42.9% ]

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer - v Sports Betting i
Microbrew / Craft Beer zh.;m?, 11.0% 29.9% i Spa
Other Gambling Casinos visited past 12 hs: Yes Marij
wwho drank Ménage & Trois Wines in the past 3 months muUsA # who drank Ménage a Trois Wines in the past 3 months HUSA
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112,430,135

209,125,7.25 41.6%

35,592.554 32.6% :
68,367,582 6.1% =
67,307,785.7% '

Past 12 months Casino Activities: Adults 21 or older

Slot Machines 28.3%

::M,: 12,963
Table Games (Craps, Poker, etc.) Vsu.u‘e?.z’?a

Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Used Past 30-days: Adults 21 or older

Wine (brands) bought past 3 months: Ménage a Trois

[ Cannabis Cigarettes

wwha drank Ménage a Trois Wines in the past 3 months
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wwho drank Ménage a Trois Wines in the past 3 months

Avg. Monthly QSR Meals:

= MSP

Total Munthfy QSR Users:

85.9%
e R -

3.1% or 113,696 of MSP DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 8.3% more likely to use QSRs
past mo., 25.% more likely to use Sit-Down Restaurants past mo., 8.4% more likely to use Casinos past yr.,

298.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

£ 35 i
6-Otimes F

10times or more

m who drank Ménage & Trois Wines in the past 3 months
Total Monthly Sit-Down Restaurant Users:  Avg. M

N.Gi

o MSP
Meals:

hly Sit-Down R

75.7%

Drank Past 30-days: Adults 21 or older
Any Type of Beer
W‘

1,131,9580.5%

Liquor
Domestic Light Beer

Domestic Regular Beer

Wine - 092,9829.4%
Imported Beer T12.088% - v
Microbrew / Craft Beer W 49.9% i
®who drank Ménage a Trois Wines in the past 3 months. mmsP
MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Hiiheh e

Pz chinese Mexican  coffee  Wings/ Bagel/  ialian Steakhouse Upscale  indian/
Mouse/ Dutgers/ Doowt/ Thai/
Caffes Bar Sporis Bar  Bakery Other

asian

= who drank Ménage & Troks Wines in the past 3 months s

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank Ménage & Trois Winesin the past 3 months 8.8%

L2 452,451 12.2%

Past 12 months Casino Activities: Adults 21 or older
Slot Machines 32.6%
Stage Show / Concert
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Sports Betting

Other Gambling

Spa

Used Past 30-days: Adults 21 or older

%

ij / Cannabis

m 15.0% Casinos visited past 12

= who drank Ménage a Trois Wines in the past 3 months m MSP
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Wine (brands) bought past 3 months: Ménage a Trois

Cigarettes

Vape

wwho drank Ménage 3 Trols Wines in the past 3 months mmsp
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30-days QSR Users: Adults 21 or older

.

Past

2 times

3 times

4 times

5 times

I.l%
17.2%

6 - 9times

10times or more

= who drank Ménage a Trois Wines in the past 3 months wsTL

Total Mgngﬂy QSR Users: Avg. Monthly QSR Meals:
92.3

86.4%
e e - EEE

2.1% or 50,508 of STL DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 6.8% more likely to use QSRs
past mo., 19.4% more likely to use Sit-Down Restaurants past mo., 29.% more likely to use Casinos past yr,,

3.9% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
. ;

¥

1time

2 times

3 times

4 times

5 times

6 - 9times

10times or more

u who drank Ménage & Trois Wines in the past 3months ESTL
Avg. Monthly Sit-Down Restaurant Meals:
85.4% 71.5%

Total Monthly Sit-Down Restaurant Users:

Drank Past 30-days: Adults 21 or older
Liquor
Any Type of Beer 7 E

Domestic Light Beer

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Ii Lhkhﬂhﬂ

viza upsaale

Chirese  mexican  malan  wings/  Coffee Steakhouse Bagel /
Burgers/  House / Doowt

Sports Bar Coffee Bar Bakery

seafond

wwho drank Ménage & Trois Wines in the past 3 months msTt

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank Ménage & Trois Winesin the past 3 months 31.0%

L1 436,752

17.9%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

29.3%

Table Games (Craps, Poker, etc.) 12.8%

Bar / Nightclub

Domestic Regular Beer

Wine

7.44 245 30.2%
asn 6306.9%

Microbrew / Craft Beer

1029871 42.3%
Sirremy

Imported Beer - Vv
16.1% 5
B 5% ¥
# who drank Ménage a Trois Wines in the past 3 months msTL
DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

STL

Upscale Restaurant
Sports Betting

Stage Show / Concert
Spa

Other Gambling
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m who drank Ménage a Trois Wines in the past 3 months

6.1%
%
4.7%

3,1%
2.

Casinos visited past 12

Used Past 30-days: Adults 21 or older

%

/ Cannabis

Yes

mSTL

Wine (brands) bought past 3 months: Ménage a Trois

Cigarettes
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Past 30-days QSR Users: Adults 21 or older

P21+

N |
ia

12.8%

2 times

3 times

4 times

5times

6 - 9times

10times or more

47.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
4

¥

1time

2 times

18.0%

3 times 12.8%
4 times

5 times

6 - 9times

|

10times or more

3.8%
wwho drank Ménage a Trois Wines in the past 3 months =N ® who drank Ménage & Trois Wines in the past 3months mCIN
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down R Meals:
99.2% 86.6% 92.9% 76.5%

Drank Past 30-days: Adults 21 or older

Any Type of Beer

750,391 40.8%

Liquor

.743;134 40.6%

Domestic Light Beer 29.2%

|

537,533

Wine

|

518,128 28.1%

Domestic Regular Beer 513,440 27.9%

11

Imported Beer 3‘21%9% L v
Microbrew / Craft Beer LT 8% 37.7% U]
W who drank Ménage a Trois Wines in the past 3 months main

CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

1.8% or 33,084 of CIN DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 14.5% more likely to use QSRs
past mo., 21.5% more likely to use Sit-Down Restaurants past mo., 61.7% more likely to use Casinos past yr.,

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

|ning

caffee  wings/ Steakhouse iakian
Mouse /  Burgers /
Coffes Bar Sports Bar

Piza  wedcn  Chisese Bagel/  Upscale  seafoed
Doowt

Bakery

wwho drank Ménage & Trois Wines in the past 3 months man

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank Ménage & Trois Winesin the past 3 months 35.0%

L 348,216 18.9%

Past 12 months Casino Activities:

Slot Machines

Adults 21 or older

30.7%

564,386

Bar / Nightclub

207,628 11.3%

Table Games (Craps, Poker, etc.)

[ 200,321 10.9%

Upscale Restaurant
Sports Betting

Stage Show / Concert
Other Gambling g2

Spa Casinos visited past 12 Yes

Used Past 30-days: Adults 21 or older

%

/ Cannabis

m who drank Ménage a Trois Wines in the past 3 months =mCIN
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Wine (brands) bought past 3 months: Ménage a Trois

Cigarettes

# who drank Ménage 3 Trois Wines in the past 3 months



Past 30-days QSR Users: Adults 21 or older
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2 times

3times

=WpB

4 times
5times
6 -9times

10times or more
m who drank Ménage a Trois Wines in thepaﬁ 3 months

Total Monthly QSR Users:
79.6%

Avg. Monthly QSR Meals:
76.2%

20.9% less likely to smoke cigarettes.

2.4% or 43,556 of WPB DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 4.5% more likely to use QSRs
past mo., 15.5% more likely to use Sit-Down Restaurants past mo., 66.% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

1time

2 times

17.1%

3 times
4 times
5 times

6 -9times

= who drank Ménage a Trois Wines in the past 3 months

=WPB

Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:
85.2% 73.8%

Drank Past 30 days. Adults 21 or older

9 2%
5.4%

Liquor

Any Type of Beer

Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer
Microbrew / Craft Beer
#who drank Ménage a Trois Wines in the past 3 months uWPB

WPB DMA Scarborough R2 2025: Aug24-Jun25 Qual intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Mkbkski.

Maciin Skbpuem, W) Ol Upscly Selved  Bw}
Burgers/ House / ai f

Sports Bar Coffee Bar wm

asian

Chinese  malian

= who drank Ménage 3 Trols Wines in the past 3 months =wrs

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank Ménage & Trois Wines in the post 3months [HS25C NI 32.7%

[T 295,796 16.5%

Past 12 months Casmo Activities: Adults 21 or older
Slot Machines
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Stage Show / Concert
Bar/ Nightclub 3%
Sports Betting 28.2%
S|
b 507,206
Other Gambling

Casinos visited past 12 months: Yes

= who drank Ménage a Trois Wines in the past 3 months =WPB
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Wine (brands) bought past 3 months: Ménage a Trois

Used Past 30-days: Adults 21 or older

Marijuana / Cannabis Cigarettes Vape

= who drank Ménage 3 Trais Wines in the past 3 months mwps



2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 30.1% more likely to have a
‘ 401K, 26.2% more likely to have an Auto Loan, 70.8% more likely to Invest/Trade Stocks Online, 4.9% more
énage a (7;0{.\‘ P21+ likely to pay with their Debit Card.

Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older
401K Plan

119,080,516 45.4%

IRA (Individual Retirement Account)

Stocks or Stock Options

37.
1,139 31.0%
Mutual Funds r
3 21.9%
Money Market Funds 36,477,905 [EET )
16.6%

Other (Crypto / NFTs / Metals, etc.) M%14'“

11.8% 11.1%

i " / — , L, ra DO L ; A
Second Home or Real Estate Property E 0 Checking Debitor ATM  Savings  CreditCard  Online Motile  Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking  Banking Paying  Mortgage Market  Deposit(CDs) Home  Improvement
. 11.9% Account Mortgage Loan or Home
529 Plan / College Savings Plan % Equity Loan
w who drank Ménage & Trois Wines in the past 3 months mUSA ® who drank Ménage a Trois Wines in the past 3 months HUSA

Professional Services Used*: Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service
P 19.7%

Financial Planner
47,051,987

Online investing / Stock Tradil e
e/ e 36,865,447

14.1%
938,838 15.6%
Accountant YT 9:3%
Insurance Agent at a Local Office (not online) m 13.5% . .
10.4%
Real Estate Agent 10.7%

56% 9 9.9% 6.7% 6% -

Estate Planning 3.0% - : - . - Lac s T = [ -

N ; 2.9% (*Past 12 Months) Debit Card Zelle venmo MasterCard  Apple Pay CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay

Divorce / Family Attorney 1.0% Express Card Messenger
® who drank Ménage a Trois Wines in the past 3 months mUSA = who drank Ménage a Trois Wines in the past 3 months mUSA

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 608
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Wine (brands) bought past 3 months: Ménage a Trois



3.1% or 113,696 of MSP DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 20.8% more likely to have a
401K, 8.7% more likely to have an Auto Loan, 89.6% more likely to Invest/Trade Stocks Online, 22.8% more
likely to pay with their Debit Card.

Investments Owned: Adults 21 or older

B o

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

Financial Services Has and/or Uses: Adults 21 or older

Bonds . 0% 7%
23.8%)
Other (Crypto / NFTs / Metals, etc.) % . m 7.0% 6.7% gy 6.4%
529 Plan / College Savings Plan &6%&4% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home  Autoloan Certificates of Studentloan Persond Loan  Home  Refinanced
, Account card Account Banking Banking Paying Mortgage Matﬁet Deposit (CDs) Improvement  Home
286 6.4% Account Loanor Home Mortgage
Second Home or Real Estate Property % Eipity toon
» who drank Ménage & Trois Wines in the past 3 months. m MSP ® who drank Ménage a Trois Wines in the past 3 months u MSP
Professional Services Used*: Adults 21 or older 'm'Past 3-Months Payment Methods Used: Adults 21 or older
Financial Planner 9’51 — e -
Tax Preparation Service
Online Investing / Stock Trading g
o 7.8%
Insurance Agent at a Local Office (not online) 5 11.0%
Accountant ?:5;%
Real Estate Agent w 0%
2.9%
Estate Planning “;:'8% o ) i B e O aux
) . 20.5% (*Past 12 Months) visa PayPal Venmo Debit Card  MasterCard  Apple Pay Zelle American Discover  Store Credit CashApp  Google Pay Square Cash  Facebook Samsung Pay
Divorce / Family Attorney i 11% Express Card Messenger
% who drank Ménage & Trois Wines in the past 3 months = MSP ® who drank Ménage a Trois Wines in the past 3 months W MSP
DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 56
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Wine (brands) bought past 3 months: Ménage a Trois



2.1% or 50,508 of STL DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 62.2% more likely to have a
401K, 70.3% more likely to have an Auto Loan, 83.% more likely to Invest/Trade Stocks Online, 19.4% less
likely to pay with their Debit Card.

mﬁ ‘Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options saz i S

29.3%
386,847
Money Market Funds

Mutual Funds

17.6%
9.0% 8.4%
Other (Crypto / NFTs / Metals, etc.) EEE - o - h B1% sm 2.6%
o 11.3% ks = msen e
529 Plan / College Savings Plan Ms.ﬁ% Checking Debitor ATM  Savings  CreditCard  Online online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Reﬁmancad Home

Account card Account Banking Paying Banking  Mortgage Market  Deposit[CDs) Home  Improvement
8.9% Account Mortgage Loan or Home

Second Home or Real Estate Property Eﬁ" Equity Loan

® who drank Ménage & Trois Wines in the past 3 months mSTL = who drank Ménage a Trois Wines in the past 3months mSTL

Professional Services Used*- Adults 21 or older y'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

Fi ial Planmn -
niciel Plapinés 526,764 21.6%

Online Investing / Stock Tradi
e/ bl 255501 11.9%
. e 19.3%
I Agent at a Local Offi ot onli
nsurance Agent at a Local ice (not online) m
o [E— O @

8.4%

Real Estate Agent A43%

Estate Planning Ez%s.g%

11.3%
L 9.20.2% 1596 7.7% 7.0%
2.8% 4.0%
: [ e

R } 1.9% (*Past 12 Months) visa PayPal Debit Card Venmo MasterCard zelle Apple Pay CashApp  GooglePay Store Credit  Discover American Facebook  Square Cash Samsung Pay
Divorce/ Family Attomey r 1.1% card Express Messenger
= who drank Ménage a Trois Wines in the past 3 months mSTL ® who drank Ménage & Trois Wines in the past 3 months ®mSTL

STL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 51
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Wine (brands) bought past 3 months: Ménage a Trois



401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

®who drank Ménage a Trois Wines in the past 3 months

pay

with their Debit Card.

1.8% or 33,084 of CIN DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 20.% more likely to have a 401K,
25.6% less likely to have an Auto Loan, 160.9% more likely to Invest/Trade Stocks Online, 14.3% less likely to

834,516

614,336 33.0% :

443,754 24.1%

249,828 13.6%

38.9%

;

11.9%
21.5%

]

179,23 9% ]
14.9%

1

1.5
19.7%

1

i 7.1%
75.1%
7%

ECIN

.'3' Financial Services Has and/or Uses: Adults 21 or older

Home
Mortgage

Maobile
Banking

Online Bill
Paying

Online
Banking

Checking Debitor ATM  Savings Credit Card

Money
Account card Account

Market
Account

Deposit{CDs)

= who drank Ménage a Trois Wines in the past 3 months mCIN

Certificates of Studentloan Personal Loan  Home

8.3%
S 4.2% 53% 5 5.3%

B P

Refinanced

Improvement Home

Loanor Home  Mortgage
Equity Loan

210,

Professional Services Used*: Adults 21 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Estate Planning

Real Estate Agent

Divorce / Family Attorney

mwho drank Ménage a Trois Wines in the past 3 months

DMA

Scarborough R2 2025: Sep24-Jul25

342,275 18.6%

|

303,835 16.5%

|

204,620.1%
14.0%

i‘

- XU

16.0%
ik 2.4%

10.1%

1

i

21%

0.6%
1.8%

(*Past 12 Months)

|y

uCIN

Qual Intab 38

B Past 3-Months Payment Methods Used: Adults 21 or older

¥

visa Debit Card MasterCard CashApp  Apple Pay

PayPal

venmo Zelle Google Pay  Store Credit

Card

American
Express

= who drank Ménage a Trois Wines in the past 3 months mCIN
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Wine (brands) bought past 3 months: Ménage a Trois

8.3%
2.3% 1.3% 2.2%
]
Facebook  Samsung Pay
Messenger

Discover

Square Cash




Adults
62.9%
pay wi

2.4% or 43,556 of WPB DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

21 or older who drank Ménage a Trois Wines in the past 3 months are 1.5% less likely to have a 401K,
more likely to have an Auto Loan, 38.1% less likely to Invest/Trade Stocks Online, 25.3% less likely to

ith their Debit Card.

ﬁ Investments Owned: Adults 21 or older
e g |

401K Plan

676,830

IRA (Individual Retirement Account) '596 o
Stocks or Stock Options 298, o6
Mutual Funds
Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

142 495

4.0%

529 Plan / College Savings Plan 0%

88, 185

= who drank Ménage & Trois Wines in the past 3 months uWPB

Adults 21 or older

Financial Services Has and/or Uses:

s 4.2% 4.6% 7.9% 2.9%
oo LR )
Studentloan Refinanced
Home
Mortgage

Online Bill Home Auto Loan Certificates of Personal Loan
Paying Mortgage Deposit {CDs)

Home
Improvement
Loan or Home

Equiity Loan

Mobile
Banking

Online
Banking

savings Credit Card
Account

Checking  Debit or ATM
Account card Markel

Account

wwho drank Ménage a Trois Wines in the past 3 months EWPB

Professional Services Used*- Adults 21 or older

Tax Preparation Service
307,308 17.1%
270, 781 15.1%

8.1%
13.1%
o g 2
120,830 6.7%
3 5.6%
65,384 [IEX23
4.1%
I 35%
1.3%
-

Financial Planner

Accountant

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorn,
i [ Family ey 13%

= who drank Ménage a Trois Wines in the past 3 months

" WPB
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T Past 3-Months Payment Methods Used: Adults 21 or older

S5% ) a% 3.5%

Facebook Samsung Pay
Messenger

CashApp  Store Credit Google Pay  Discover

Card

American Square Cash
Express

w who drank Ménage a Trois Wines in the past 3 months

Apple Pay

MasterCard Zelle Debit card Venmo

PayPal

visA

=WPB

Wine (brands) bought past 3 months: Ménage a Trois



Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 3 days, 9 hours, 34

—— minutes and 42 seconds each week with All Forms of Media.
87.6% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 8 hours and 25 minutes each week
listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

EE- .«

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

CONCUrr
Usage 54.6%

who drank Ménage a Trois usAa
Wines in the past 3
months.

% of Total
Weekly H:M:

LR 54.5%
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Wine (brands) bought past 3 months: Ménage a Trois



| Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 3 days, 23 hours, 45

W M minutes and 37 seconds each week with All Forms of Media.

/ﬁ g E 3 ) 95.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 7 hours and 6 minutes each week
thage a q‘f-’m P21+ listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

A
‘2

\.ﬁ'
X

[
|

|

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

70:01:17

who AR MEtage BTrg msp
Wines in the past 3 month

26.8%
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Wine (brands) bought past 3 months: Ménage a Trois



| Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 3 days, 11 hours, 19
minutes and 5 seconds each week with All Forms of Media.
99.5% of Adults 21 or older who drank Ménage d Trois Wines in the past 3 months spend an avg. of 8 hours and 24 minutes each week
listening to All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

..

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
Concurrent 2 %
usmge X ho m-ﬂﬁemp & Trois STL

Wines in the past 3 months

% of Total
Weekly H:M:
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Wine (brands) bought past 3 months: Ménage a Trois



Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 3 days, 14 hours, 45
minutes and 7 seconds each week with All Forms of Media.

79.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 7 hours and 13 minutes each week
listening to All Local AM/FM Radio, representing 6.6% of totaltime spent with all forms of Media.

Er=..

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

concurrent
Usoge

who drank Ména ge a Trois
Wines in the past 3 months

% of Total
Weekly H:M:
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Wine (brands) bought past 3 months: Ménage a Trois




minutes and 3 seconds each week with All Forms of Media.

P 70.6% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 8 hours and 28 minutes each week
1+ | listening to All Local AM/FM Radio, representing 6.8% of totaltime spent with all forms of Media.

EXsrsx

w P B Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 3 days, 16 hours, 28

Avg. H:M:S/week with All Forms of Media:
91.7% Adults 18 or older

o drank Ménage a Trois WPB

nes in the past 3 months
% of Total

Weekly H:M:

64.1%
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<
W
o
3&6\
&
® who drank Ménage a Trois Wines in the past 3 months = WPB
wes DMA Scarborough R2 2025: Aug24-Jun25  Qual Intab 70 WEST PALM BEACH-BOCA RATON  DMA  Scarborough R2 2025: Aug24-Jun25  Qual Intab 2.5 Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

BROADCASTING
Wine (brands) bought past 3 months: Ménage a Trois




Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 13 hours, 13
minutes and 34 seconds each week with All Forms of Ad-Supported Media.

81.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 7 hours and 15 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.

BE.«

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

52:31:50
Concurrs
56.5%

Weekly
Reach %:

who drank Ménage a Trois
Wines in the past 3
% of Total months
Weekly H:M:
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o Share of Everything
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Wine (brands) bought past 3 months: Ménage a Trois




Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 19 hours, 25
minutes and 28 seconds each week with All Forms of Ad-Supported Media.

75.4% of Adults 21 or older who drank Ménage @ Trois Wines in the past 3 months spend an avg. of 5 hours and 3 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 5.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concur:
usoge 54.5%

who drank Ménage  Trois MsP
‘Wines in the past 3
months

82.6%

2143 1
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Wine (brands) bought past 3 months: Ménage a Trois



Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 11 hours, 15
minutes and 52 seconds each week with All Forms of Ad-Supported Media.
95.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 7 hours and 39 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.

T

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usage 48.8%
STL

who drank Ménage a Trois
Wines in the past 3

o
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Wine (brands) bought past 3 months: Ménage a Trois



Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 21 hours, 41

minutes and 8 seconds each week with All Forms of Ad-Supported Media.
75.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 6 hours and 24 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 6.9% of total time spent with all forms of Ad-Supported Media.

EX®...

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

-
sage 51.5%

who drank Ménage & Trois N
Wines in the past 3
% of Total months
Weekly H:M:
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Wine (brands) bought past 3 months: Ménage a Trois




Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 17 hours, 58
minutes and 53 seconds each week with All Forms of Ad-Supported Media.
Z | 68.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 8 hours and 2 minutes each week
1is listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/weekwith All Forms of Ad-
Supported Media: Adults 18 or older

50.8%

who drank Ménage & Trois
Wines in the past 3
% of Total months
Weekly H:M:
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Wine (brands) bought past 3 months: Ménage a Trois



&% Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 8 hours
and 44 minutes each day with All Forms of Ad-Supported Media. 81.9% listen to Local AM/FM Radio

/F’[gmgg aTrots p21+ for an avg. of 62.1 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
(average week) Total Persons: % Time Jwr {Axerage Dayl
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Billboards & Signs (Weekly Drivers) ittty
Search (Google, Bing, etc.)
Local AM/FM Radio Facebook Local AM/FM Radio Facebook
72.2 50.4 65.1 52.7

News/Weather /Sparts (Websites/Apps)
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Forms of Media: Adults 21 or older
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Wine (brands) bought past 3 months: Ménage a Trois



P21+

| Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 9 hours
and 37 minutes each day with All Forms of Ad-Supported Media. 75.4% listen to Local AM/FM Radio

for an avg. of 43.4 minutes/day.

(Local Radio delivers 5.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

{average week]

Grocery Stores
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 21 or older
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| Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 8 hours

and 27 minutes each day with All Forms of Ad-Supported Media. 95.9% listen to Local AM/FM Radio

for an avg. of 65.7 minutes/day.

(Local Radio delivers

12.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Totol persons:

T — 1
—!!!I'

faveroge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

/ /Sports

Local AM/FM Radio

Facebook

P —r

Email/Text/IM/Zoom,etc. (Personal & Work)

s T P
Non-Premium Cable TV Networks
(Gas Stations/Convenience Stores

Shopping (indl. Food/Auctions/Travel, etc.)

who drank Ménage a Trois
waser A PR e
- months
Amazonprime b iy e
m who drank Ménage a Trois Wines in the past 3 months
STL DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 51

F orms of Ad-Supported Media:

Adults 21 or older

mSTL

STL

Top-13 All Forms of Ad-Supported Media (% Time Spent &
verogs ooy

Avg. Minutes/day Spent): Adults 21 or older

% Time spent

Non-Premium Cable TV | Billboards & Signs
Networks (Weekly Drivers)
39.6

Search
(Google,
Bing, etc.)
287

Amazon
Prime/IM
Db/FireTV

224

Local TV Stations
97.3

Work)
373

%
77 m
mm,,_ - ]
T = Food/A

1 Shoppi
ng

News
[Wea
ther/
Spo...

Instagr

a
17.9
uctions L

[Trav... | G

Local AM/FM Radio
65.7

Facebook
35.6

Billboards & Signs
(Weekly Drivers)
55.8

Local AM/FM Radio
63.2

Search
(Google,
Bing,
etc.)...

Text/l
M/Zoom,et
c. (Personal
& Work)...

Facebook

55.3

New
s/W
ea...

Shoppin
g (incl.
Instag Food/...
ram
221

Amazon
e/IMDb/Fir
eTv
38.6

Non-Premium Cable TV. [P
Networks

378 Groce...

® who drank Ménage a Trois Wines in the past

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Wine (brands) bought past 3 months: Ménage a Trois
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| Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 9 hours
== and 57 minutes each day with All Forms of Ad-Supported Media. 75.4% listen to Local AM/FM Radio
P21+ for an avg. of 55. minutes/day. (Local Radio delivers 6.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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% | Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 9 hours
and 25 minutes each day with All Forms of Ad-Supported Media. 68.2% listen to Local AM/FM Radio

/F’Immge aTrois  PY for an avg. of 68.9 minutes/day. (Local Radio delivers 8.3% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day representing

%_& 4,921,260 or 81.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
1 1
/ﬁengr afreis P+ 35.4% of all time spent daily with Ad-Supported Audio.
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85,757 or 75.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 43.4 minutes every day representing 24.4%
of all time spent daily with Ad-Supported Audio.
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[ ,;i | 48,432 or 95.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 65.7 minutes every day representing 35.9%
/ﬁﬂﬂdgt aTreis P21+ of all time spent daily with Ad-Supported Audio.
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- 24,945 or 75.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 55. minutes every day representing 38.5% of
all time spent daily with Ad-Supported Audio.
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_ ' 29,706 or 68.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
| J, EUE to Ad-Supported Local AM/FM Radio for an average of 68.9 minutes every day representing 34.5%
/ﬁemtgc a“[rets ' of all time spent daily with Ad-Supported Audio.
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_— 4,921,260 or 81.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
1 i e “sn listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day representing
Vfﬁg;mgg 2 Treis P21+ 35.4% of all time spent daily with Ad-Supported Audio.
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‘ /; | 85,757 or 75.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
I ‘ to Ad-Supported Local AM/FM Radio for an average of 43.4 minutes every day representing 24.4%
V«)ﬁlﬂmrgc aTrois of all time spent daily with Ad-Supported Audio.
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| 48,432 or 95.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen

Lo, ;{E\ )}:m STl to Ad-Supported Local AM/FM Radio for an average of 65.7 minutes every day representing 35.9%
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| 24,945 or 75.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 55. minutes every day representing 38.5% of
all time spent daily with Ad-Supported Audio.
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29,706 or 68.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen

to Ad-Supported Local AM/FM Radio for an average of 68.9 minutes every day representing 34.5%
of all time spent daily with Ad-Supported Audio.
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4,921,260 or 81.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop
Contemporary Hit Radio, Classic Rock, and Classic Hits.
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85,757 or 75.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Pop Contemporary Hit Radio, Hot AC,
Urban Oldies, and All Sports.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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48,432 or 95.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Adult Contemporary, New Country, Pop
Contemporary Hit Radio, and Classic Rock.
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24,945 or 75.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Album Oriented
Rock, Classic Hits, and Hot AC.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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29,706 or 68.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to Ad-
7ha E ‘ ) Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
,ﬁgmgl 3 Trois P21+ News/Talk/Information, Spanish Contemporary, and Classic Hits.
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' 4,492,154 or 74.7% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
watch Ad-Supported Local TV Stations for an average of 95.5 minutes every day representing 29.7%
of all time spent daily with Ad-Supported Video.
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88,566 or 77.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations for an average of 62.9 minutes every day representing 19.4% of all
time spent daily with Ad-Supported Video.
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40,659 or 80.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations for an average of 97.3 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Video.
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27,202 or 82.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations for an average of 141.9 minutes every day representing 35.3% of all
time spent daily with Ad-Supported Video.
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32,882 or 75.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations for an average of 104.5 minutes every day representing 26.7% of all
time spent daily with Ad-Supported Video.
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4,492,154 or 74.7% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months

watch Ad-Supported Local TV Stations for an average of 95.5 minutes every day representing 29.7%
of all time spent daily with Ad-Supported Video.
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‘ /;, 3 88,566 or 77.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
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40,659 or 80.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations for an average of 97.3 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Video.
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27,202 or 82.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
== c I N Ad-Supported Local TV Stations for an average of 141.9 minutes every day representing 35.3% of all
time spent daily with Ad-Supported Video.
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32,882 or 75.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch

Ad-Supported Local TV Stations for an average of 104.5 minutes every day representing 26.7% of all
time spent daily with Ad-Supported Video.
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4,492,154 or 74.7% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Game Shows, and Movies.
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88,566 or 77.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News -
Evening, Game Shows, Sports, Daytime Soap Operas, and Food/Cooking Sh
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27,202 or 82.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Game Shows,
Comedies, National/Network News, and Food/Cooking Shows.
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[ 4,685,965 or 78.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use
Ad-Supported Social Media for an average of 130.7 minutes every day representing 22.4% of all time
spent daily with Ad-Supported Digital Media.
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[ 94,887 or 83.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Social Media for an average of 225.4 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Digital Media.
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. 44,889 or 88.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Ity ¥ A Supported Social Media for an average of 99.4 minutes every day representing 19.% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Dlgrtal (Persons & % Reach): Adults 21 or older
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[ 27,890 or 84.3% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Social Media for an average of 102.7 minutes every day representing 19.% of all time
spent daily with Ad-Supported Digital Media.
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35,181 or 80.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Social Media for an average of 130.2 minutes every day representing 22.1% of all time
spent daily with Ad-Supported Digital Media.
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4,416,480 or 73.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use
Ad-Supported Facebook for an average of 49.6 minutes every day representing 38.% of all time
spent daily with Ad-Supported Social Media.
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92,663 or 81.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Facebook for an average of 97.4 minutes every day representing 43.2% of all time spent
daily with Ad-Supported Social Media.
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44,668 or 88.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Facebook for an average of 35.6 minutes every day representing 35.8% of all time spent
daily with Ad-Supported Social Media.
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23,629 or 71.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Facebook for an average of 35.7 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.
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35,181 or 80.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Facebook for an average of 48.2 minutes every day representing 37.% of all time spent
daily with Ad-Supported Social Media.
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4,416,480 or 73.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use
7 Ad-Supported Facebook for an average of 49.6 minutes every day representing 38.% of all time
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92,663 or 81.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-

Supported Facebook for an average of 97.4 minutes every day representing 43.2% of all time spent
daily with Ad-Supported Social Media.
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35,181 or 80.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Facebook for an average of 48.2 minutes every day representing 37.% of all time spent
daily with Ad-Supported Social Media.

Weekly 80.8% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 21 or older
"Share of Ad-Supported Social Media"”

e
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Jﬁéngs 2 rois “ s

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 337,645; Local Radio: 313,410; Non-Prem. Cable: 185,544; Local TV: 178,117
reaching Adults 21 or older who drank Ménage a Trois Wines in the past 3

All Other Digital Media: 517,949;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who drank Ménage a Trois Wines in the
past 3 months

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA 210 DMA Area Adults 21 or older

70,000,000
1,400,000
60,000,000
1,200,000
50,000,000
1,000,000
40,000,000
800,000
30,000,000
600,000
400,000 20,000,000
200,000 10,000,000
0 0
\,":\.”:5’”)?5«,’”,6"‘\"’&"’%"6’»@“'@‘\9“.9&9'—969 B! R R R N S (P '\5"»‘»‘*’:“&9‘1"‘0“:\":‘5‘%“09'»"“‘
,\,6‘»”09'-?@&?@'\”@9@@.9q}‘»‘?qﬂ'eﬂ‘ ab‘?'\q'q&gqbqwq“' of W P A a?‘,p.&e&(,\,wx‘?ﬂﬂuﬁe@'\‘@%‘i QQQ'O'
Mon-Fri Local AM/FM Radio AQH amm Von-Fri Local TV Station AQH s Mon-Fri Local AM/FM Radio AQH e [V on-Fri Local TV Station AQH
s VIon- Fri Non-Premium Cable TV AQH s M- Fri Social Media AQH === Mon-Fri Non-Premium Cable TV AQH =====Mon-Fri Social Media AQH
e Vlon-Fri Digital Media (Less Social) AQH e Mon-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 608 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep2d-Aug25 Qual Intab 24,802 _al for Anything

Win




1"’;% w

Jﬁénaga aTrois M s P

P21+

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 7,368; Local Radio: 5,501; Local TV: 3,606; Non-Prem. Cable: 3,431 reaching
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months.

All Other Digital Media: 9,744;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 3,665; Local Radio: 3,051; Non-Prem. Cable: 2,092; Local TV: 1,857 reaching

All Other Digital Media: 4,922;

an(ge a“[rois P21+ Adults 21 or older who drank Ménage a Trois Wines in the past 3 months.
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who drank Ménage a Trois Wines in the STL Metro Area Adults 21 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 2,119; Local Radio: 1,573; Non-Prem. Cable: 1,216; Local TV: 1,075 reaching
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months.

All Other Digital Media: 2,565;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who drank Ménage a Trois Wines in the
past 3 months
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 2,547; Local Radio: 1,797; Non-Prem. Cable: 1,438; Local TV: 1,210 reaching
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months.

All Other Digital Media: 3,847;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who drank Ménage a Trois Wines in the
past 3 months
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 21 or older

Toto Persons

(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants &Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

Concurrent
usage %

who drank Ménage & Trois
Wines in the past 3 months

Rl

# who drank Ménage a Trois Wines in the past 3 months

mUSA

 rime spenc

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 21 or older m

fmeoal

5,606,681 or 93.3% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
spend an average of 48.5 minutes per day driving, seeing Billboards and Signs. 68.4% Listen to Local
Radio Stations Out-of-Home for an average of 37.7 minutes/day

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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F21+

. 91,873 or 80.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 43.7 minutes per day driving, seeing Billboards and Signs. 63.1% Listen to Local Radio
Stations Out-of-Home for an average of 26.3 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 21 or older

{Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Avg. Hours+Minutes/day with Out-
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[ 47,401 or 93.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 39.6 minutes per day driving, seeing Billboards and Signs. 80.2% Listen to Local Radio
Stations Out-of-Home for an average of 39.8 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 21 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 21 or older

{average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio
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of-Home Media: Adults 21 or older m
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31,886 or 96.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 41.3 minutes per day driving, seeing Billboards and Signs. 63.% Listen to Local Radio
Stations Out-of-Home for an average of 33.3 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 21 or older
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43,556 or 100.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 49.7 minutes per day driving, seeing Billboards and Signs. 57.% Listen to Local Radio
Stations Out-of-Home for an average of 41.7 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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% Time Spent: w

Walking in
Towns, Cities,
Shopping Malls Downtown Areas
221 179

Billboards & Signs (Weekly
Drivers) ot staurants | Grocery
49.7 OF <o & Bars Stores
| ) 12.7 11.1

YouTube
Movie Music
Theate | 10.5
Podcasts rs

AM/FM Radio
41.7 14.2 10.6

Billboards & Signs (Weekly
Drivers)
46.0

AM/FM Radio
37.6

Walking in Towns,
Cities, Downtown
Areas Shopping Malls
18.9 153

Restaurants Grocery
& Bars Stores
119 8.6

Movie
Theaters

YouTub ' 6
e Music |as
Podcas 6.2 S

® who drank Ménage a Trois Wines in the past 3 months

Wine (brands) bought past 3 months: Ménage a Trois

EWPB
* Share of Everything
» for Anything _



=USA

P21+

5,606,681 or 93.3% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an
average of 48.5 minutes per day driving, seeing Billboards and Signs representing 32.6% of all Time Spent
with Ad-Supported Out-of-Home Media.
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91,873 or 80.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an
average of 43.7 minutes per day driving, seeing Billboards and Signs representing 20.6% of all Time Spent
with Ad-Supported Out-of-Home Media.
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47,401 or 93.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an
average of 39.6 minutes per day driving, seeing Billboards and Signs representing 29.1% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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31,886 or 96.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an
average of 41.3 minutes per day driving, seeing Billboards and Signs representing 25.7% of all Time Spent
with Ad-Supported Out-of-Home Media.
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43,556 or 100.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an
average of 49.7 minutes per day driving, seeing Billboards and Signs representing 37.5% of all Time Spent

with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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Wine (brands) bought past 3 months: Ménage a Trois

91,873 or 80.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 43.7 minutes per day driving an average of 25.4 miles each day and are 342.% more
likely to use Hennepin Avenue than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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Wine (brands) bought past 3 months: Ménage a Trois

47,401 or 93.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 39.6 minutes per day driving an average of 23.1 miles each day and are 115.4% more
likely to use Martin Luther King Bridge than the Metro average

Top-26 Employment Zip Codes: Adults 21 or older

63028 E 2.38% %
63301 [ — 12.11%
63080 RTINS 7.18%

63108 5.99%
63101
62864 %700

62095 W 4.35%
63031 m 3.48%

0I7%

P 5.90%
.86%

4.60%

62236 m 3.25%
62260 e 321%
63131 H 2.45%
63025 ISt 2.28%
63021 E 2.13%
63115 [USEEE 1.84%
630as [,

63132 [ 150%
63117 N
63114 FHN Ligx
63127 [WM 1.08%
63144 W, 0%

62298 [RI0M%

63005 s
63011 pBFV3%

63105 BaRao%
65807 00-00%

65565 ©999%

* Share of Everything
for Anything _




Wi

uﬁc‘ﬂdgc [

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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Wine (brands) bought past 3 months: Ménage a Trois

31,886 or 96.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 41.3 minutes per day driving an average of 24. miles each day and are 257.3% more
likely to use Route 28 than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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43,556 or 100.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 49.7 minutes per day driving an average of 29. miles each day and are 217.2% more
likely to use Lake Worth Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Avg. Week All Prmt Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

Totof persans

2,502,903 or 41.6% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day representing
32.9% of all time spent daily with All forms of Print Media.

l! l!! 0od m

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

who drank Ménage a Trois
Wines in the past 3 months
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Local Daily
Newspaper(s)

(sunday)
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Local Daily
Newspaper(s)
(Daily
1.1

New York Times
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107

Direct Mail

Advertising

(excluding

Catalogs)
77

Loeal Daily
Newspaper(s)
(Daily+Sunday)
USA Today (Daily)
99

Magazines
71

I

Local Daily
Newspaper(s)
(Sunday)
130

New York Times

8.1

Local Daily
Newspaper(s)
(Daily+Sunday)
93

New York Times
(Daily+Sunday)
92

Local Daily

USA Today (Daily)
89

Direct Mail
Advertising
{excluding
Catalogs)
75

aper(s) (Daily

Catalogs
35
New York
Times (Daily)
71 E
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® who drank Ménage a Trois Wines in the past 3 months

W USA

Avg. Week Ad-Supported AH Prmt Media (Persons & % Reach} Adults 21 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

MNew York Times (Daily+Sunday)

New York Times (Daily}

New York Times (Sunday)

All Local Weekly Newspapers

wall Street Journal [Daily)

USA Today (Daily)

Magazines

Catalogs

Books

usA USA Projection

Scarborough R2 2025: Sep24-Aug25
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14

New York Times (Daily)
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i 63,739 or 56.1% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
J, Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing

uuzgt P 7)70{3 P21+ 25.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print n{tmed:a (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
Local Daily Newspaper(s) (Daily+Sunday) ﬁ » M
Local Daily Newspaper(s) (Daily  [ABRESR! 3 BS

Local Daily Newspaper(s) (Sunday) m

Direct Mail Advertising (excluding Catalogs)

Nl:v::;a lfeirl:“ Local Daily. New York Times

Newspaper(s) (Daily|  (Daily+Sund.
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106 103 =

Locat Daily
Newspaper(s)
(Sunday)
145

Books
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1 50
e
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)
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Wall Street Journal (Daily)  gree
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. 26,85

w who drank Ménage a Trois Wines in the past 3 months =MsP = who drank Ménage a Trois Wines in the past 3 months uMSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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% Time S
e - 1
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New York Times (Sunday)
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Wall Street Journal New York Times Newspaper(s) (excluding -
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86 5.0 131 9.2 73 66 Al

o et et ) T T "
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145 3

New York Times. Wall Street Journal USA Today (Daily)
9.2

New York Times (Daily) F 131
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New York Times (Sunday) arted Print Media: Adults 21 or olderm ; Direct Mail
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- 14,503 or 28.7% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7. minutes every day representing 25.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medfa (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

Catalogs

Toral persons

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
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(Daily)
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New York Times
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88
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Catalogs)
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New York
Times (Daily)
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

Catalogs

Books

ST DMA
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(Daily)
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Local Daily
Newspaper(s)
(Sunday)
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New York Times
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New York Times
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USA Today (Daily)
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Local Daily Newspaper(s)
(Daily
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New
York
Direct Mail Advertising Times
{excluding Catalogs) (Daily)
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10,340 or 31.3% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.4 minutes every day representing
31.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

Magazines

USA Today (Daily)

New York Times (Daily+Sunday)

‘Wall Street Journal (Daily)
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New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers
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MH Avg. Hours+Minutes/day with All

Print Media: Adults 21 or older
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New York Times.
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Magazines Times (Daily)
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wall Street Journal (Daily)
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New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers
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Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

USA Today (Daily)

e

m-z 3%

P21+

asis | gy

= who drank Ménage a Trois Wines in the past 3 months

8,930 or 20.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing
26.9% of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
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in the past 3months
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& Time 5¢
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New York Times
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Local Daity
Newspaper(s)
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New York
New York Times S
(Daily+Sunday)
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New York Times (Sunday)

Wall Street Journal (Daily)
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All Local Weekly Newspapers
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USA Today (Daily)

Books
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® who drank Ménage a Trois Wines in the past 3 months
Scarborough R2 2025: Aug24-jun25

0.
0.

1%
2.2%

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 21 or old‘ﬂm

who drank Ménage a Trois
Wines in the past 3 months

uWPB
Qual Intab 70

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 21 or older

Local Daily Newspaper(s)
(Sunday)
16.1

New York Times (Sunday)
291

Local Dally
New York Newspaper(s)
Times (Daily) (Daity
110 107

Magazines
143

Direct Mail
Local Daily s
Newspaper(s) USA Today (excluding
(Daily+Sunday) (Daily) Catalogs)
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155

Direct Mail
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks
Newspapers

Video Streaming Services

"Advertising Actions"

P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought
past 3mos Due to Ads on %)

95,458,406 37.7%

88,446,072
72,920,446 28.8%
55,403,297 21.9%

36,078,718 14.2%

34,580,494 13.7%

27,832,202

37,878,135

Local AM/FM Radio

38,582,057 15.2%

Podcasts
Audio Streaming Services

Billboards

28,770,458 11.4%

USA

25,880,092 10.2%

24,327,204 9.6%

m P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 608 * Share of Everything
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"Advertising Actions"

P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1 352 943 36.4%
Websites 1,220,335 32.9%

Direct Mail

&E’[mage a (rma

Social Media

941 653 25.4%

Video Streaming Services }198,565 yre
Cable TV Networks

Audio Streaming Services

LocalAH/EM Badle
Newspapers MINNEAPOLIS-ST. PAUL

Billboards 335, 935 3.0%

¥ P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P21+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL DMA Scarborough R22025:Aug24-Jul25 Qualintab: 56
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P21+

f’(énage a“(rots

Websites

Social Media

Direct Mail

Local Broadcast TV
Broadcast, Cable, & Sat TV
Cable TV Networks

Video Streaming Services

"Advertising Actions”

P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought
past 3mos Due to Ads on %)

723,730 29.7%

32.5%

791,259

577,817 23.7%

370,953

490,498 20.2%
357,206 14.7%

Local AM/FM Radio

341,977 14.1%

Newspapers
Podcasts
Audio Streaming Services

Billboards

ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 51
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

282,454 11.6%
3T

208,235 8.6%

Q076

210,574 8.7%

m P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P21+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

7. Lours

244,825 10.1%
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. ”fg% e cIN "Advertising Actions"
Jﬁlém@ﬂ aTrois P21+ P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Broadcast, Cable, & Sat TV

418,329 22.7%

Local Broadcast TV 271101 14.7%
Websites 598,738 32.5%
Cable TV Networks

272,537 14.8%

Social Media 647,714 35.2%

Direct Mail 569,206 30.9%

Video Streaming Services

Local AM/FM Radio 307,004 o
Audio Streaming Services 170,763 2 8%
Podcasts 214.249 11.6% _
Billboards e e
m P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P21+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  ScarboroughR22025:Sep24-Jul25 Quallntab: 38 f t Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a.al for Anything «

Wine (brands) bought past 3 months: Ménage a Trois



"Advertising Actions'’

1] »
Minage 1o P21+ who drank Ménage a Trois Wines in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

i

Social Media

695,908

Websites

652,494

Broadcast, Cable, & Sat TV

453,835 ' 25.3%

Local Broadcast TV  g2ingen - 17.9%
Cable TV Networks
Podcasts griees e
Newspapers
Direct Mail g2 -
Billboards ety

Audio Streaming Services 10.5%

Video Streaming Services é;%z,;'e? k! — WEST PALM BEACH-BOCARATON

Local AM/FM Radio

m P21+ who drank Ménage a Trois Wines inthe past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P21+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WESTPALM BEACH-BOCARATON DMA  ScarboroughR22025:Aug24-Jun25 Quallntab: 70 * Share of Everything
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Wine (brands) bought past 3 months: Ménage a Trois



